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WE’RE THE TALK OF THE TOWN

«The Zug based startup applies the Uber-principal to 
the delivery market […]»

«Annanow’s strategy is 
compelling. Odds are 
pretty good that Annanow
will become the next 
Swiss unicorn.» 

«The Swiss Fintech-Start-up 
annanow® has prevailed against 100 
Fintech-Start-ups from all over Europe at 
Kickstart Innovation Pitch.»

«Logistics: Speed at the last 
mile with fresh capital FinTech 
annanow® will speed up its 
expansion.»

«Delivery service Annanow promises 
deliveries within less than one hour -
Migros and Manor now rely on the 
crowd couriers.»

«Fast local alternative to Amazon»  

«Annanow was elected 
the most innovative 
European Fintech-Start-
up […]. The reason: two 
years after its formation, 
the startup is 
spearheading the digital 
transformation of the 
international delivery 
business.»  
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“The courier service is a very good alternative for us in the 
current crisis, because we can actively explore new ways to 
be as little dependent on the state aid as possible".

Strong public momentum is playing into our hands

«Crowd-sourced delivery service 
calls for socially responsible gig 
economy»

«Startup company Annanow is 
taking off»  

«It is also important to mention
that Annanow is not an usual
delivery service but also offers
insurance and payment
services.»  





H i s to ry



2020 die Antwort 
wird «Sofort» 

erwartet

2000 Antwort wird 
in 2-3 Tagen 

erwartet

1980 Antwort 
wurde in 1-2 

Wochen erwartet
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Proof of Concept successful done

50k CHF 300k CHF 1.5Mio CHF

•Zürich
•Bern
•Basel
•Lausanne
•Winterthur

•Schweiz
•Deutschland
•Österreich
•Niederlande
•UK/Irland

•Berlin
•Bonn
•Düsseldorf
•Frankfurt
•Hamburg

•Luzern
•St. Gallen

•München
•Nürnberg
•Stuttgart
•Köln
•Hannover

8 Mio inhabitants 82 Mio inhabitants 512 Mio inhabitants

5Mio CHF

•USA
•LATAM
•Mittlerer Osten

1Mrd Mio inhabitants

growth

GROWTHP ro b l e m :
H u m a n s  a re  
h a rd w ire d  to  w a n t 
th in g s  - n o w !
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Proof of Concept successful done

50k CHF 300k CHF 1.5Mio CHF

•Zürich
•Bern
•Basel
•Lausanne
•Winterthur

•Schweiz
•Deutschland
•Österreich
•Niederlande
•UK/Irland

•Berlin
•Bonn
•Düsseldorf
•Frankfurt
•Hamburg

•Luzern
•St. Gallen

•München
•Nürnberg
•Stuttgart
•Köln
•Hannover

8 Mio inhabitants 82 Mio inhabitants 512 Mio inhabitants

5Mio CHF

•USA
•LATAM
•Mittlerer Osten

1Mrd Mio inhabitants

growth

GROWTHAnswer:
Give it now!



PLEASURE & PAIN PRINCIPLE
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T O D A Y :  
4  o u t o f 5  o f c o n s u m e rs

s h o p  w i th  a  d i g i ta l -
I  w a n t i t N O W ‘  m i n d s e t



Access to the customer

Retailer

?



Q u i c k  C o m m e rc e - S p e e d  m a k e s  B u s i n e s s  lo c a l  a g a i n

U b i q u i to u s C o m m e rc e  





T h e  lo c a l  e c o s y s te m  s im p ly  e x p la in e d
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R e ta i l e r
B ra n c h

L o c a l
In v e n to ryP a k e t 

L o u n g e
M i c ro  

L o g i s ti c

3 th  P a rty  In v e n to ry

S a m e  D a y

C o n ta i n e r 
H u b

C u s to m e r 3 6 0 ◦
P u rc h a s i n g P o w e r

C h e c k o u t:
o P i c k u p
o In s ta n t 2 6  M i n u te s
o 3  h o u rs
o S a m e  D a y
o N e x t d a y
→ O rd e r &  P a y

Q u i c k  C o m m e rc e

N a ti o n a l  
In v e n to ry

n e x t D a y
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o S a m e  D a y
o N e x t d a y
→ O rd e r &  P a y

Q u i c k  C o m m e rc e

N a ti o n a l  
In v e n to ry

C e n tra l i z e d
S to ra g e

n e x t D a y

Kunde

?R w h o c a n
p ro v i d e

m e ?



i s

i s

T O M O R R O W
IS

N O W

Im m e d i a te  d i g i ti z a ti o n  o f l o c a l  M e rc h a n ts  i s  i m p o rta n t



Plattform



Plattform

annanow
enables retailers to 

secure their 
important Quick 

Commerce market 
share



T h e  M e rc h a n t g e ts  fro m  a n n a n o w :
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Co u rie rsP ic ke rs In s u ra n c eP a y m e n t

In te l l i g e n t s o ftw a re  
to  e n a b le  
Q u ic k  Co m m e rc e

+

A n n a n o w D a ta  H u b  a n d  d ig ita l 
O rc h e s tra tio n  o f S e rv ic e s *

*im a g in e ,  th is is a  m a s te r p ie c e o f S o ftw a re  a n d  it d o e s a ll th e
o rc h e s tra tio n o r b e tte r s a id th e m a g ic a  re ta ile r g e ts a d d ic te d

P a rtn e r N e tw o rk  to
J u m p s ta rt to d a y
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© 2 0 2 2  a n n a n o w ®  G ro u p  A G .  A ll rig h ts re s e rve d .  CO N F I D E N T I A L

Co u rie rsP ic ke rs In s u ra n c eP a y m e n t

In te l l i g e n t s o ftw a re  
to  e n a b le  
Q u ic k  Co m m e rc e

P a rtn e r N e tw o rk  to
J u m p s ta rt to d a y+ T e s te d  a n d  l i v e  

w ith  th e  fo llo w in g  re ta ile rs : :

+  c a .  5 ’0 0 0  S M E ’s

A n n a n o w D a ta  H u b  a n d  d ig ita l 
O rc h e s tra tio n  o f S e rv ic e s *

*im a g in e ,  th is is a  m a s te r p ie c e o f S o ftw a re  a n d  it d o e s a ll th e
o rc h e s tra tio n o r b e tte r s a id th e m a g ic a  re ta ile r g e ts a d d ic te d
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M A R K E T O P P O R T U N IT Y
W o rld  E c o n o m ic F o ru m  R e p o rt

P a g e  2 2

• U S A

• W a l m a rt p ro v id e s s a m e  d a y d e liv e ry fo r
7 5 %  o f U S  p o p u la tio n

• A m a z o n p ro v id e s s a m e  d a y d e liv e ry to 7 0 %  
o f c u s to m e rs

• Ch i n a

• s a m e  d a y a n d in s ta n t d e liv e ry m a k e u p m o re
th a n 1 0 %  o f th e o v e ra ll p a rc e l d e liv e rie s ,  
m o re th a n d o u b le  th e ra te  

• E u ro p e  (5 % )

• Ch in a  m o re a d v a n c e d th a n E u ro p e   

H u g e m a rk e t p o te rn ti a l fo r p l a tfo rm th a t s o l v e s a l l  a t o n c e – d e l i v e ry ,  p a y m e n t,  in s u ra n c e

S o u rc e :  W E F ,  1 0 . 0 1 . 2 0 2 0



T h e  s h i ft fro m  c e n tra l i z e d  to  d e c e n tra l i z e d  P ro d u c t 
a v a i l a b i l i ty  i s  a  m e g a tre n d

G l o b a l  E - Co m m e rc e  M a rk e t T o
E x p a n d B y  $ 1 . 4  T ri l l i o n  B y  2 0 2 5  
(F o rb e s )

B 2 C E - c o m m e rc e M a rk e t W i l l  R e a c h
U S $  8 . 6 5  tri l l i o n b y 2 0 3 0
(V is io n  R e s e a rc h  R e p o rts )

G lo b a l:  3 0 %  o f to ta l  re ta i l s a l e s w i l l  
b e o n l i n e  b y 2 0 3 0  
(K P M G )

It is e s ti m a te d th a t b y 2 0 4 0 ,  9 5 %  o f
a l l  p u rc h a s e s w i l l  b e m a d e v i a
e - c o m m e rc e
(N a s d a q )
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T h e  N e tw o rk  E ffe c t - M e tc a l fe ‘ s la w



W h o  w i l l  d i s ru p t y o u ?
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Q&A
Daniel Gradenegger

Story Annanow:
• 5 Jahre
• 3 Länder
• 70+ Mitarbeiter (we are hiring!)
• 5’000+ Händler
• 10’000+ Filialen
• 100’000+  Fulfillment Partner in 

Reichweite



CONTACT

D a n i e l  G ra d e n e g g e r

V i s i o n a ry /S tra te g y  &  B o a rd

d a n ie l. g ra d e n e g g e r@ a n n a n o w. c o m
m o b ile  + 4 1  7 8  6 0 2  8 8  9 9

annanow® G ro u p  A G

B a h n h o fs tra s s e  1 6
CH - 6 3 0 0  Zu g
S W I T ZE R L A N D
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DISCLAIMER
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The purpose of this document is to convey information about our company. This document should not be use in
order to enter information in any contractual relationship. The published data / information does not constitute an
invitation to submit any offer.

The annanow® Group AG endeavors to keep the contents up-to-date, complete and correct. Since this information
can be subject to rapid changes, the timeliness, accuracy and completeness can not be fully guaranteed.

The information in this document does not constitute binding decision-making aids and answers to advisory
questions. Any action taken on the basis of the information contained in this document is at your own risk.
annanow® Group AG and its subsidiaries cannot be held liable.

All data / information is the property of annanow® Group AG. Without explicit consent the data may not be used for
a reader’s own purposes or passed on to third parties.
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