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WE'RE THE TALK OF THE TOWN

Strong public momentum is playing into our hands

ORGANISATOR

DAS MAGAZ

«Startup company Annanow is
taking off»

€3 der brutkasten

«Fast local alternative to Amazon»

JNene Jiircher Jeitung

«The Zug based startup applies the Uber-principal to
the delivery market [...]»

SWITZEFILANDy

«Crowd-sourced delivery service
calls for socially responsible gig
economy»

«Delivery service Annanow promises
deliveries within less than one hour -
Migros and Manor now rely on the
crowd couriers.»

startwerk {q}}

«Annanow was elected
the most innovative
European Fintech-Start-
up [...]. The reason: two
years after its formation,
the startup is
spearheading the digital
transformation of the
international delivery
business.»

«Annanow’s strategy is
compelling. Odds are
pretty good that Annanow
will become the next
Swiss unicorn.»

be as little dependent on the state aid as possible”.

money

«The Swiss Fintech-Start-up

annanow® has prevailed against 100
Fintech-Start-ups from all over Europe at
Kickstart Innovation Pitch.»

iTReseller

«lt is also important to mention
that Annanow is not an usual
delivery service but also offers
insurance and payment
services.»

& MoneyToday.ch

«Logistics: Speed at the last
mile with fresh capital FinTech
annanow” will speed up its
expansion.»

"The courier service is a very good alternative for us in the
current crisis, because we can actively explore new ways to
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1980 Antwort 2000 Antwort wird 2020 die Antwort
wurde in 1-2 in 2-3 Tagen wird «Sofort»
Wochen erwartet erwartet erwartet



Problem:
Humans are
hardwired to want
things - nowl




Answer

ive it now!

G







THE PROBLEM -NOW ECONOMY AND POST GO VID-

,Nﬂ“ﬂl‘s arg notyetready fora vastmajority of consumers thatexpecta Quick experience

100%

TargetPopulation

a0’

id-19 has made this obvious - accelerated change of buying patterns lasts

An ‘0ld World” Paradigm

2000

Until 2013 Traditional Consumers are
accounting for majority

Transformation Phase

&R
—
—
—
i
j—

2013-2019 Digital Converts
have taken the majority lead

New Paradigm

\

From 2020 Digital Natives
irrevocably emerge as the
m ajority

Based on PwC /CGarpathia Digital Business Consulting - Demographic Data from Federal Bureau of Statistics, Switzerland

Digital
Natives

On-line
A ffinity

0 ffline
N ative
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THE PROBLEM -NOW ECONOMY AND POST GO VID-

’Nﬂ“ﬂl‘s are notyetready fora vastmajority of consumers thatexpecta NO W digital experience
id-19 has made this obvious - accelerated change of buying patterns lasts

100%

TargetPopulation

a0’

An ‘0ld World” Paradigm

2000

Until 2013 Traditional Consumers are
accounting for majority

TODAY:
Aoutofbofconsumers
shop with a digital-
IwantitNOW mindset

Transformation Phase

/

Tipping
Point

2013-2019 Digital Converts
have taken the majority lead

New Paradigm

\

From 2020 Digital Natives
irrevocably emerge as the
m ajority

Based on PwC /Carpathia Digital Business Consulting -Demographic Data from Federal Bureau of Statistics, $ witzerland

Digital
Natives

On-line
A ffinity

0 ffline
Native
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Access to the customer [=oninesior

= FLIGHT STATUS @
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The local ecosystem simply explained

“ Gustomor 360
Purchasing Power

Container
Hub

Checkont: 7 N
o Plekup N
o Instant26 Minutes Rotaller : |
o 3 heurs [ Bramen  QuickCommerce . Samela nexthay
o Same Day / " loecal
o Nextday - Paket Inventory :“
—0rder& Pay Lounge / =
- . Loplstie |
3th Party Inventory National
Inventery
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The localecosystom simply explained —i,

" Customer 3605

Checkont
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—_—

Plekup

Instant 26 Minutes
3 heurs

Same Day
Nextday

Order & Pay

Storage

o

///// \‘\\\\\
/ Rotaller

~—(  Brameh | Quick Gommerece

Same Day | nextDay

/ ~ Loeal s
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3th Party Inventory National
Inventery
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Inmoediate digltization oflocal Merchants Is Important

Consumer World Merchant World
Is
The worldgees digital and .. but most merchants have not
the [nmrne;ig:m mobile... risen to this challenge.

TOMORROW
5
NOW
The smartphone is the most .. but merchants do not use
widely used personal item today ... the smartphones to accompany

their customers digitally
through thelr stores.



OKOSYSTEM

Effiziente digitale Services fiir
den taglichen Konsum und

flir Kaufprozesse :

Echtzeit- Vo,beE,ung N e DIGITALISIERUNG

Mobile Shops & Binkaufsassistent g Fast Lane Digitalisieren von Konsum- und
@ m(;omme:’ce Fast-Online- Kaufprozessen
Selbstbedienung

Checkout
am POS @

Wallet-Services

2

Gehaltsbuchung
ins Wallet BIG & SMART DATA
Erheben und Verwalten von
Loyalty- & Big & Smart Data
Couponprogramme

Mobile Rechnungen &

Anzahlungen ‘@
Passende
D—El Promotionaktionen & Angebote
P2P & D
Uberweisung 3

Lieferung nach Hause /
’ Send-to-a-friend SMART CROSS-SALES
ezablor m Generieren individueller Querverkdufe

Bezahlung
Abholung in

@ Kauf- und Konsumservices Geschiften

® Geld und Guthaben Konsumentenkredite 7,010 5
® Value-Added-Services Ticketing
@ Digitales Bezahlen




OKOSYSTEM

Effiziente digitale Services fir
den taglichen Konsum und

fur Kaufprozesse o @
. Echtzeif.' Vorbestellung &
Einkaufsassistent & Fast Lane
Mobile Shops & Fast-Onli
ast-Online-

mCommerce
ument / Bg Checkout
@ Yons nut?e,-

Selbstbedienung .
am POS wandler

annanow
= enables retailers to
secure their

@

Gehaltsbuchung
ins Wallet

Mobile Rechnungen &
Anzahlungen

. P2P&
Uberweisung

L& iImportant Quick

Couponprogramme

Commerce market
Promoﬁonaﬁzﬁr;:e&l\ngebote S h a re

Lieferung nach Hause /

Send-to-a-friend
Mobile
Bezahlung @

Abholung in

@ Kauf- und Konsumservices
Geschiften

Geld und Guthaben Konsumentenkredite 7, &
Ticketing

® Value-Added-Services
@ Digitales Bezahlen



The Merchantgets from annanow:

Intelligent software Partner Network to
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The Merchantgets from annanow:

Intellipent software Partner Network to __ Tosted and live
to enable + Jumpstart today ==  with the following retailers::
0 uick Comm erce

Z

2%

MANOR* SEW
- EURODRIVE
MIGROS

| CO X‘\}' Spryker

+ 0a.93°000 SME’s
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Orchestration of Services™

]
=

=
-

1

1

1

1

70(// —

SN

N

m

=




MARKET OPPORTUNITY

World Economic Forum Report

Huge marketpoterntial forplatform that solves all atonce - dellvery, payment Insurance

 Walmart provides same day delivery for
75% ofUS population

 Amazon provides same day delivery to 70%
of customers

e gsame day and instantdelivery make up more
than 107 ofthe overall parcel deliveries,
more than double the rate

« Europe (6% )

 China more advanced than Europe

There has never been a time of greater demand for last-mile transport

Al &

Urbanization

60%

peaple living in
cities in 2030

Customers

2.1bn

people expected
to buy goods

online by 2021

20-35% 20%
congestion online retail share
increase by 2023

since 2010

Source: WEF, 10.01.2020

O
]
Products

10%

per annum

OrosCen

e-grocery growth

worldwide

32%

of furniture sold
online by 2023 in
the US

B RN

Delivery Technology
20%-40% 14-35%
growtih in xEV share of new
;E‘:IT C--::':ﬁ';.' car s S across
10% 2024
per annum year in which

vin in mo g

LU

instant delivery
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Q annanow

The shiftfrom centralized to decentralized Produect
avallabllity Is amegatrend

GlobalE-Commeres Market To
Expand By $1.4 Trillion By 2025

(Forbes)

B2CE-commoerce Market Willl Reach
US$ 8.66 trilllon by 2030

(Vision Research Reports)

Global: 30% of total retail sales will
be online by 2030

(KPMG )

Itis estimated thatbhy 2040, 86% of
all purchases willbe made via

e-commerce
(Nasdaq)




The Network Effect - Motcalfe's law
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Who will disruptyou?

Industry Disrupter
a Transportation a
h‘ Hospitality @ airbnb

Retail amazoncom

Music SpOtify

Food lieferando

=
' Fashion 4 Zalal‘ldo
g



Q&A
Daniel Gradenegger

UGANISATo

Story Annanow:

5 Jahre
 3Lander ‘
* 70+ Mitarbeiter (we are hiring!) ooy

SCHWERPUNKT
Agile Arbeit 14

° 5,000 + H é n d e r FINANZEN /RECHT

Kreditkarten gestern

/ o la und heute 36 ‘1
* 10’000+ Filialen

FIT IM JOB

e 100’000+ Fulfillment Partnerin Al
Re i C h W e it e Mit der Crowd im Riicken

revolutioniert er den
schnellen Lieferservice

MANOR* o Smue ETER frms

L / /A N 7.7, BBerNer Zemone e B

. i.blscSunt
s ‘“citytrans §nopmv: auaLipet (TAX140100 ALl startwerk @ e

.ch
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CONTACT

annanow® Group AG

Bahnhofstrasse 16
CH -6300 Zug
SWITZERLAND

Danlel Gradenegger
Vislonary/Strategy & Board

daniel.gradenegger@annanow.com
mohile +41 78 602 88 93




DISCLAIMER

The purpose of this document is to convey information about our company. This document should not be use in
order to enter information in any contractual relationship. The published data / information does not constitute an
invitation to submit any offer.

The annanow® Group AG endeavors to keep the contents up-to-date, complete and correct. Since this information
can be subject to rapid changes, the timeliness, accuracy and completeness can not be fully guaranteed.

The information in this document does not constitute binding decision-making aids and answers to advisory
questions. Any action taken on the basis of the information contained in this document is at your own risk.
annanow® Group AG and its subsidiaries cannot be held liable.

All data / information is the property of annanow® Group AG. Without explicit consent the data may not be used for
a reader’s own purposes or passed on to third parties.

Page 28



	Foliennummer 1
	Foliennummer 2
	WE’re The Talk Of The TOWN
	Foliennummer 4
	Foliennummer 5
	Foliennummer 6
	Growth
	Growth
	Pleasure & Pain Principle
	the PROBLEM - NOW economy and Post Covid-19
	the PROBLEM - NOW economy and Post Covid-19
	Foliennummer 12
	Foliennummer 13
	Foliennummer 14
	The local ecosystem simply explained�
	The local ecosystem simply explained�
	tomorrow�is�now
	Foliennummer 18
	Foliennummer 19
	Foliennummer 20
	Foliennummer 21
	MArket OPPORTUNITY
	Foliennummer 23
	Foliennummer 24
	Foliennummer 25
	Foliennummer 26
	Contact
	Disclaimer

